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MAPA EYES LONG TERM GROWTH FROM BRAND 
COMMERCE  & INTERNATIONAL 
 
 
Jakarta, 25th November 2020 - PT Map Aktif Adiperkasa Tbk (MAPA), the sports & 
leisure subsidiary of PT Mitra Adiperkasa Tbk (MAP), today announced its financial 
result for 9M20. MAPA’s net sales decreased by 40.3% to Rp3.2 trillion compared to 
9M19. GPM was at 39.6% versus 46.1% in 9M19, while operating loss amounted to 
Rp104.2 billion. EBITDA was Rp363.2 billion, with a net loss of Rp113.7 billion 
versus net profit of Rp537.4 billion in 9M19.  
 
Meanwhile in Q3, net revenue rose by 67.1% to Rp1.1 trillion from Q2’20 results of 
Rp653.5 billion. GPM was notably higher by 850 bps to 38.9% versus 30.4%, while 
operating loss was recorded at Rp9.0 billion, compared to Rp194.5 billion posted in 
Q2. EBITDA rose to Rp144.7 billion from the negative EBITDA of Rp40.1 billion, 
with net loss of Rp38.3 billion versus Rp147.4 billion reported in the previous 
quarter.  
 
The surging sales of eCommerce in 9M rose close to 13% of total revenue, although 
not enough to offset the physical store declines caused by new governmental 
restrictions surrounding Covid-19 and mall openings. The second major lockdown in 
September affected more than 500 doors in Indonesia and the Philippines.  
 
Gross profit margins declined by 7.5% in Q3 as a result of a pre planned strategy to 
drive through products that had remained unsold due to the closure of stores 
throughout Q2 and Q3. VP Investor Relations & Corporate Communications, Ratih 
D. Gianda, stated, “We are comfortable that inventories are in good shape going into 
the Q4 holiday period with considerable product freshness to re-ignite sales across all 
multi channel distribution.” 
 
Meanwhile, associative costs related to the investment & acquisition of new 
businesses and brands in both Thailand and the Philippines led to some temporary 
declines in profitability during the quarter. The company remain confident that these 
short term costs will balance out in 2021 as the region returns to economic growth. 
 
 
 
 



	

 
The company remains committed to its long term strategy of “Branded Commerce” 
across South East Asia with its special brand partners. In essence, a focus to 
maximize multi channel retail distribution via mono brand doors (online & offline) as 
well as other significant, differentiated retail opportunities whether athletic specialty, 
sneaker boutiques, or market place. 
 
During the quarter, the company opened new mono brand doors for Converse, New 
Balance, and Skechers, while also introducing its Sports Station & Kidz Station 
online vehicle via market place channels.  
  
Ratih noted, “There has been a huge shift to social media engagement and 
eCommerce sales during the last 6 months of the pandemic, and our major digital 
investments in 2019 have paid off handsomely with sales increases of 418% versus a 
year ago.” 
  
Ratih re-iterated that the company expects revenues to further improve in Q4 as stores 
continue to re-open for full operating hours across the region. MAPA also expects a 
continued & significant digital sales growth as consumers take advantage of new 
habits of eCommerce product purchases, as well as a significant number of new brand 
product launches for the holiday season.  
 
Further ahead, the company confirmed its long term strategy to expand and develop 
its Branded Commerce strategy more strongly across the SE Asia region. New brand 
partnerships will extend across Philippines, Thailand and Vietnam in 2021 as MAPA 
maximizes its unique model of mixing aspirational brand building alongside market 
share growth.  
 
MAPA also announced it will expand its very successful MAP CLUB CRM & 
Loyalty program across the region during the course of 2021 in order to connect even 
closer with its best shoppers region wide. 
 
 
  



	

 
 
About PT Map Aktif Adiperkasa Tbk (MAPA) 
As at end of September 2020, MAPA, a subsidiary of PT Mitra Adiperkasa Tbk (MAPI), 
operates 1,139 stores in 79 cities throughout Indonesia and manages over 150 brands, of 
which more than 40 are exclusive brands. Its three principal business lines include Sports, 
Leisure footwear and Kids. MAPA also owns proprietary retail multi-brand chains including 
Planet Sports.Asia, Sports Station, The Athlete’s foot, Golf House, Payless, Ogaan, Kidz 
Station and Planet Sports Kids. For more information about MAPA, please visit 
www.mapactive.id. 
 
 
For more information, please contact: 
Ratih Darmawan Gianda 
VP Investor Relations & Corporate Communications 
PT Mitra Adiperkasa, Tbk 
30th Floor, Sahid Sudirman Center 
Jl. Jend Sudirman Kav 86, Jakarta 10220 – Indonesia 
Tel : +6221 8064 8498 ; +6221 574 5808 
Mobile : +62 811 1791 606 
Email : Ratih.Gianda@map.co.id 
  



	

 
FINANCIAL HIGHLIGHTS 

        

(in million Rupiah)  

YTD September 
2020 YTD  

September 2019 Before 
PSAK 73 

 
 

After 
PSAK 73 

Net revenues  3,209,350 
 
3,209,350 5,372,394 

Gross profit  1,270,081 
 
1,270,321 2,474,499 

Operating profit (loss)   (130,779) 
 
(104,217) 753,526 

EBITDA  30,073 
 

363,246 884,512 
Income (loss) before tax  (126,582) 

 
(144,626) 730,758 

Net income (loss)   (98,998) 
 
(113,695) 537,370 

Net income (loss) after minority interest  (95,968) 
 
(110,665) 537,657 

Basic earnings (loss) per share (in full Rupiah)   (34) 
 

(39) 189 
 


