
Unaudited 1Q22 Result 



Fitness & Health for Everyone in ASEAN million customers !PURPOSE
Our

PRINCIPLES
Our Care for our People ; Preferred Principle Partnerships Forever; 

              Look Long Term ; We Do as We say

to shareholders
PROMISE
Our          Maximize the Potential & Value ; 

Perform like Peak athletes to achieve Gold Medal ROI, 
cash flow, and market share

P LAN
Our      To be the NO. Sports & Leisure Group in ASEAN partnering 

 exclusively with leading brands to maximize their customer Reach

to win
P LAY

How we    Unique Multi Tier / Multi Channel / Multi Partner Model, 
We sell offline, online, and via MSMSE channels; 
All linked via our proprietary digital Customer Data Platform

The MAP Active Manifesto















ONLINE 

WHATS APPMARKET PLACE

OFFLINE







• Footlocker • Fitflop 

• LEGO 





FINANCIAL HIGHLIGHTS 

1Q22 
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APPENDIX 
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THANK YOU 




